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Founded in 1956, Boating, the world’s

largest powerboat magazine, remains 

the most trusted source of boating 

information on the planet. 

Produced by the most experienced 

and award-winning staff in the 

industry, Boating delivers a mix of 

content to the broadest swath of the 

boating public through a variety of 

channels. 

With its heavy emphasis on buying 

information and do-it-yourself 

maintenance, Boating is a resource, 

and a source of inspiration and 

empowerment, for powerboaters of 

all types.

INDEPENDENT. 

KNOWLEDGE. 

IRREVERENT.



BRAND OVERVIEW

ALL ISSUES ARE AVAILABLE ON TABLETS AND EREADERS, INCLUDING THE IPAD, NOOK AND KINDLE.

Boating’s audience is comprised of boaters who are actively researching the newest boats, gear and how-to information. Using research and database 
management, we can identify, surface and activate high-value participants across all of our media channels in order to drive tangible results.

SOURCE: GOOGLE ANALYTICS 2023 - 2024
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AUDIENCE PROFILE
Boating’s audiences across all channels (print, web, social & email)
represent active, affluent boating enthusiasts who come to us 
looking for the latest tips, boat reviews and information on gear & 
equipment. They know we deliver the expert information needed to 
make a purchase to complement their lifestyle.

AFFLUENT, EDUCATED PROFESSIONALS
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BOAT SHOW SPECIAL

○MARCH ○
ADVENTURE / FUN ON THE 

WATER

○APRIL  ○
SPRING MAKE-READY 

○MAY  ○
BOATING SAFETY 

AUGUST/
SEPTEMBER

TRAILERING

○JUNE/JULY  ○

WATERSPORTS 

○OCTOBER  ○

POWER
WINTERIZING

○ ○

○ ○

JANUARY/
FEBRUARY

NOVEMBER/
DECEMBER

2025 PRINT CALENDAR

Calendar subject to change; Additional topics will be discussed through the year
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