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Founded in 1956, Boating, the world's

largest powerboat magazine, remains
the most trusted source of boating

information on the planet.

Produced by the most experienced
and award-winning staff in the
industry, Boating delivers a mix of
content to the broadest swath of the
boating public through a variety of

channels.

With its heavy emphasis on buying
information and do-it-yourself
maintenance, Boating is a resource,
and a source of inspiration and
empowerment, for powerboaters of

all types.
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Boat Anchoring Tips and Techniques

Mow to anchor a boa!

f 4 © YouTube

BOATINGMAGAZINE @BOATINGMAGAZINE @BOATINGMAGAZINE BOATINGMAGAZINE

: : : 1
314,304 | 214,297 354,200+ 59,500 °1,500

AVG.MONTHLY |  AVG.MONTHLY SOCIAL MEDIA . CUSTOMEMAIL |  ENEWSLETTER
PAGE VIEWS UNIQUE VISITORS AUDIENCE SUBSCRIBERS SUBSCRIBERS

Boating's audience is comprised of boaters who are actively researching the newest boats, gear and how-to information. Using research and database
management, we can identify, surface and activate high-value participants across all of our media channels in order to drive tangible results.

SOURCE: GOOGLE ANALYTICS 2023 - 2024



AUDIENCE PROFILE

Boating's audiences across all channels (print, web, social & email)
represent active, affluent boating enthusiasts who come to us
looking for the latest tips, boat reviews and information on gear &
equipment. They know we deliver the expert information needed to
make a purchase to complement their lifestyle.
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BOATING ACTIVITIES
HOW THEY USE THEIR BOATS:
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DAY CRUISING
ENTERTAINING ON BOARD
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TO BUY

TOP 5

1. CENTER CONSOLE
2. CRUISER

3. BOW RIDER

4. PONTOON

5. WALK AROUND/CUDDY CABIN
BOAT

TOP 5

1. BOW RIDER
2. CENTER CONSOLE
3. CRUISER
4. WALK AROUND/CUDDY CABIN BOAT
5. PONTOON
Source: 2020 Boating Reader Survey
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2025 PRINT CALENDAR

JANUARY!/ o oMARCH o oAPRIL o oMAY o
FEBRUARY ADVENTURE / FUN ON THE SPRING MAKE-READY BOATING SAFETY
BOAT SHOW SPECIAL WATER

Calendar subject to change; Additional topics will be discussed through the year




BOATING

2025 PRINT SPECIFICATIONS

Trim Size: 8.375" x 10.875" For ’ll bleed ads: lulk! file to document size and add ' '
a . Parfect Bound. Jog to Foot 125 in. bleed on all 4 sides. Ensure crop marks are .125" Full Page | 7.825'W x 10.375'H 8625'W x 11.125H 8.375"'W x 10.875™H
nang » 108 outside of the bleed, or do not include. [ T =
Suoolied m é that do nat oon th the f L Two Page Spread - 17" x 111257 16.75" x 10.875
Suppled materiats that do nat comply with the fokowing Allow 25 In. safety area within trim on all 4 sides (no live t
specifications will be corrected and the advertiser billed matter) 1/2 Page Spread o 17" x 5.45" 16.75"x 5.2"
for the required praduction. All ads suppled muost be ) N = ~ . = =
CMYK. For ads requiring a spot color, please contact your Spread ads: Supply in a single document 1/2 Page Horizontal 725" x 475 8.625" x 5.45 8.375"x 52"
production manager for specfications 2/3 Page Vertical 45" x 9.5" PRODUCTION NOTES
. Fo 4 alva anacifirstions i e e MATERIALS REQUIREMENTS FOR IN-HOUSE
AD SIZES: Follow ad size specifications and gudalines DESIGN SERVICES 1/2 Page Vertical 332"x95" Allow 25" safety area within TRIM on all
provided in this document. Ads that do not meet exact s ) N ) —_ e 4 sides (no live matter)
ize fications listed on the rate card will incur PHOTOS: Suppliec ages should be high res (300 dpi) 1/4 Page Square 315" x 4757
charges for resizing N CMYK. 8/W images must be high res (300 dpi) gray - Ensure crop marks are .125” outside of the bleed,
scale. Images supplied in RGB will be converted to CMYK. 1/8 Page Horizontal 3.5"x 2.25 or do not include
REQUIRED FORMAT: POF/X-1a format fles required
for submession. Files should conform tao SWOP guide GOS: Vector eps or . files are preferred. Type must
lines, and tota K density should not exceed 30 y be convarted to outiines unless the fonts are provided
View specificatons online at www.swop.org pRs should be 300 dg
s B » Virtuial Droofing te . Native files supplied for corrections/adjustments
PROO|FS. irecrown utilizes Virtual Pre M-',‘ 'v. | must be accompanied by the fonts and |.l.. sed In JR. SPREAD BLEND
agy. Hara Py SUIGAnce 15 NO longer re ( you opt v " y » y w PAGE SPREAD BLEED FuLl
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Digital Control Strip 2009 ight background shoudd be defined as 100% black only
Files should conform 1o SWOP guidelines, and total ink
INSERTS: Consult your advertising representotive fensity should not axceed 300%
Production, design and prepress services are avallable e
rates upon reguest 'ﬁ. PAGE
If we do not recelve Instructions regarding your materials,
the most recent ad of the same size scheduled will be FULL PAGE Py ) 2
picked up, Ad materials recelved after the deadline may PAGE PAGE
Incur late faes, unless an ad extension is arranged with ad V2 PAGE V2 PAGE
services prior to the deadline.
ISSUE THEME & CLOSING DATES
ISSUE THEME SPACE CLOSE MATERIALS DUE N HOME & ON TARLETS
Boat Buyers Guide Boat Reviews Wed-11/6/24 Thu-11/7/24 Mon-1/6/25
lanuary/February ‘25 Boat Shows Special Wed-11/20/24 Thu-11/21/24 Mon-1/6/25
March Adventure-Fun on the Water Thu-1/2/25 Fri-1/3/25 Mon-2/17/25
April Spring Make-Ready Thu-1/30/25 Fri-1/31/25 Mon-3/17/25
Pontoon Buyers Guide Pontoon Reviews Thu-2/20/25 Fri-2/21/25 Mon-4/14/25 AD MATERIAL SUBMISSIONS
May Boating Safety Thu-2/27/25 Fri-2/28/25 Mon-4/14/25 Ad files should be delivered via our Ad Portal at
June/July Watersports Thu-4/3/25 Fri-4/4/25 Mon-5/19/25 firecrown.sendmyad.com.
August/September Trailering Thu6/12/25 Fri-6/13/25 Mon-7/28/25
October Power Thu-7/31/25 Fri-B/1/25 Mon-9/15/25 PRODUCTION CONTACT We do not accept ads via e-mail.
3 ¥ .l 2
Navember/December Winterizing Thi-9/4/25 Fri-9/5/25 Mon-10/20/25 peter.coffin@firecrown.com Elactronic fles sre stored for
one year only, unless otherwise
Boat Buyers Guide Boat Reviews Mon-11/3/25 Tue-11/4/25 Mon-1/5/26 requested n writing.
January/February ‘26 Boat Shows Special Mon-11/24/25 Tue-11/25/25 Mon-1/5/26

Updated September 2024




CONTACT

JOHN MCEVER

407-405-0109
john.mcever@firecrown.com

RHONDA MOCK

407-405-0111
rhonda.mock@firecrown.com

BILL SIMKINS

407-756-6011
bill.simkins@firecrown.com

NOREEN MURRAY

401.527.2221
noreen.murray@firecrown.com

VANESSA LUQUIS

vanessa.luquis@firecrown.com
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